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<OXFORD DICTIONARY>
engineer (&:)
1. a parson qualified in a branch of engineering, esp. as a professional.
2. a person who makes or is in change of engines.
3. the operation or supervisor of an engine, esp. a railroad locomotive.
4. a skillful or artful contriver.
(Eh&d)
1. arrange, contrive, or bring about, esp. artfully.
2. act as an engineer.
3. construct or manage as an engineer.
engineering
the application of science to the design, building, and use of machines,
constructions, etc.

technology
1. the study, application, or use of the mechanical arts and applied
sciences.
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